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 For Immediate Release

Del Sol, a company that thrives on making a little sunshine go a long way, is having its run in the sun!  
Del Sol is the number-one promoted retailer onboard Royal Caribbean, Carnival, Celebrity, Princess, Disney and Norwegian Cruise Lines.  All of Del Sol’s products magically change color in the sun. From its early beginnings in 1994, Del Sol has grown from a small cart in a Utah Mall to over 100 locations worldwide, found in the world’s most exotic tourist destinations throughout 10 countries. 

Del Sol began navigating its way across the globe with only a handful of people at its helm, and is now manned by more than 600 people who work exclusively for Del Sol on a daily basis.  All Del Sol stores and products create a lasting experience of fun, joy, smiles and memories for everyone under the sun. 
Del Sol’s products are what make it such a sunny spot on vacationer’s radar screens. Everything from shirts and sunglasses to nail polish and jewelry changes color when exposed to the sun’s ultraviolet rays. Visitors need only add sunlight to any Del Sol product and watch the colors appear right before their eyes — no flour or sugar needed, just sunshine. 
“We’ve made visiting Del Sol a magical experience that people of all ages and from all places can truly enjoy,” says Jeff Pedersen, Del Sol’s president. “Del Sol provides a new and exciting experience that will add the finishing touches to any family vacation or day-trip excursion.”   

Del Sol’s special formula for color-change technology was created from a concept originally explored by NASA. After several years of research and development, Del Sol made revolutionary enhancements to the color-change technology by engineering its proprietary Spectrachrome® Crystal dyes. These sun-powered® crystal dyes used in Del Sol’s product line are unparalleled in the color-change industry. Del Sol has grown to be recognized as the world leader for color-changing, retail-specialty products; and the only worldwide producer of Spectrachrome® Crystal dyes. 

Because the sun shines all over the world, Del Sol’s sun-activated products will work anywhere. Customers can enjoy their sunny-day memories long after they’ve returned home from their vacations. “Del Sol stores make attractive additions to any shopping district – they burst with energy and the products are excellent,” said Isaac Grynsztein, Aruba, Barbados and Cabo store owner. “Customers’ reactions are positive, and I only ever see happy faces.” 


-- More --
Del Sol offers a unique “Wow Guarantee” to every customer who enters the store. If the customer doesn’t say “wow”, or something similar to it, then they can bring their purchase back for a full refund. “Del Sol is a store that provides interactive entertainment at its best,” said Jeff Pedersen. “Every person who visits the store will have a color-change experience like no other on earth.” 
###

(Additional Technology Information)
How Del Sol’s Color-Change Technology Works: Del Sol’s Spectrachrome® crystals, used in its color-change technology, reveals color upon irradiation by ultraviolet waves; i.e., sunlight. When a flower blooms, the result is the exposure of the inherent color of the flower. A Spectrachrome® crystal is similar in that an energy-shift occurs causing the color of the dye to become visible to the human eye. The shifting or “twisting” of the dye is referred to as a molecular excitation transition. The dye does not actually change color; rather, it becomes visible to the human eye. 

Del Sol made its color-change debut with only four basic ink colors and 10 black and white designs that were all engineered in Del Sol’s Spectrachrome Laboratories. At first, these colors were only formulated for use on textiles. We now have 11 dye-colors that we use in a variety of materials. Over the years, those same dye-colors have been combined to make 35 color formulations for use in all our unique product line up. Since 1994, we’ve added up to 600 designs to our color-change repertoire. 
